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PRESIDENT’S MESSAGE 
We’re always looking for ways to improve and promote  
GIE+EXPO, so recently, I sat down with Naylor Taliaferro, a 
landscape contractor and YouTube influencer. He’s respon-
sible for the “Road to the GIE+EXPO” Facebook page, as 
well as the host of a gathering of other influencers and their 
fans during the show – last fall, 400 people attended. 

We talked about the powerful connections that happen 
at GIE+EXPO, and how the show helps attendees find 
solutions to their business challenges. I also told him about 
equip, a new magazine from GIE+EXPO that will help foster 
the same connections and provide landscapers and deal-
ers business solutions year round. 

equip magazine debuts in August, and replaces the 
former “Show Insider” as the official magazine of the show. 
Print issues of equip will be mailed to 35,000 past attendees 
and registrants of the show, sent digitally to 150,000 lawn 
and landscape professionals, dealers, distributors, retailers, 
hardscapers, and contractors, and distributed on-site. 

I’m excited for this new opportunity to connect the in-
dustry, and to see you in Louisville this fall. – Kris Kiser

OPEI President Kris Kiser talks with Naylor Taliaferro, a landscaper and social 
media influencer, at the association’s headquarters building about the growth of 
GIE+EXPO, and new opportunities in Louisville for attendees.
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‘La influencia Hispana’  
Ahead of the 2019 show, GIE+EXPO working to identify 
areas of opportunity to expand attendance and attract 
new and diverse attendees, as well as better communicate 
to a broad range of audiences. The new efforts take into 
account generational differences, geography, language, 
and business types. Part of that work can be seen in a 
series of online videos being released this spring, highlight-
ing the experiences of landscape contractors, dealers, and 
exhibitors at the show. 

New education opportunities. For 2019, GIE+EX-
PO Workshops for lawn and landscape professionals are 
expanding with two new opportunities on Wednesday, 
Oct. 16. The Irrigation Association will host “Secrets of a 
Successful Irrigation Business,” a panel discussion featuring 
irrigation contractors, landscape professionals and manu-
facturers, and NALP will present a session on snow and ice 
management. 

Economic trends keynote. A special event on Friday, 
Oct. 18, will feature noted industry economist Brian Beau-
lieu. Beaulieu, CEO of ITR Economics, will discuss the state 
of the economy and OPE industry and provide strategic 
action items that can directly impact attendees’ business-
es. This session, set for 9:30 a.m., is open to all attendees 
and included with trade show registration.
 “Brian is an expert in delivering econometric and indus-
try data in a way that everyone can understand,” Kiser 
said. “His keynote is designed to help attendees develop 
better business plans based on sound economics.”
 In 2018, more than 24,000 people attended GIE+EXPO, 
representing a 3 percent increase over 2017. This year’s 
show is on track to be another record-breaker.

Pam Berrios, President of the National Hispanic Landscape Alliance, as 
well as Alexandria Landscapes, is featured in a new Spanish and English 
GIE+EXPO video promoting the show as a must-attend event.
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OPEI Board of Directors appoints new 
leadership for 2019
OPEI’s Board of Directors met with staff recently at the 
association’s headquarters to discuss the challenges and 
opportunities ahead for the industry.
 During the meeting, the Board appointed Rob Moll, CEO 
of MTD, as a director, and named Tom Duncan, President 
and CEO of Positec, to the executive committee as secre-
tary/treasurer.
 “As the outdoor power equipment industry continues to 
evolve, so does OPEI. Thanks to an engaged Board of Direc-
tors, our association remains well-positioned to represent 
our members’ interests and respond to the challenges and 
opportunities facing the industry in the coming years,” said 
OPEI President Kris Kiser.
 OPEI’s 2019-2020 Board members are:
• OPEI Chair: Bjoern Fischer, President, STIHL, Inc.
• OPEI Vice Chair: Rick Olson, Chairman, President and 

CEO, The Toro Company
• OPEI Secretary/Treasurer: Tom Duncan, President and 

CEO, Positec USA
• Immediate Past Chair: Dan Ariens, Chairman and CEO, 

Ariens Company

• Earl Bennett, President, Husqvarna North America, 
Husqvarna Professional Products

• Edward B. Cohen, Vice President, Government & Indus-
try, Relations, American Honda Motor Company, Inc.

• Tim Dorsey, President, Echo Incorporated
• Peter Hampton, President and CEO, Active Exhaust Corp.
• Tim Merrett, Vice President, Global Platform Turf & Utili-

ty, Deere and Company
• Lee Sowell, President, Outdoor Products, Techtronic 

Industries, Power Equipment
• Todd Teske, Chairman, President and CEO, Briggs and 

Stratton Corporation
• Mark Wagner, President and CEO, Club Car, LLC
• Joe Wright, President and CEO, Excel Industries, Inc.

Pictured from left are: Suzanne Henry, Four Leaf Public Relations; Chuck Bowen, OPEI; Greg Knott, OPEI; Dan Mustico, OPEI; Rick Olson, Toro; Bran-
don Martin, OPEI; Earl Bennett, Husqvarna; Bjoern Fischer, STIHL; Joe Wright, Excel Industries; Tom Duncan, Positec USA; Todd Teske, Briggs and 
Stratton; Rick Vance, Stites and Harbison; Tim Dorsey, Echo; Kris Kiser, OPEI; Lee Sowell, Techtronic Industries; Ed Cohen, American Honda Motor 
Company; Dan Ariens, Ariens Co.; Suzanne Shomers, OPEI; Warren Sellers, GIE+EXPO; Marla Popkin, OPEI; and Heather Heishman, OPEI.

MollDuncanFischer
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Registration open for 2019 Annual Meeting 
in Park City, Utah
The 67th annual meeting of the Outdoor Power Equipment 
Institute, held at the Stein Eriksen Lodge in Park City, UT, 
June 18-20, will feature insight from speakers on big data, 
the global economy, and the power of social media. 
 The opening keynote speaker will be Lior Zoref, a re-
searcher, advisor, and author of the bestselling book “Mind-
sharing – the art of crowdsourcing everything.” 
 Zoref has spoken at TED in Long Beach, CA, and has been 
invited to speak at The White House, Nike, Google, MIT Me-
dia Lab, Microsoft, and LinkedIn. He worked at Microsoft 
for 14 years, most recently as Vice President of Marketing 
for consumer and online services. 
 Paul Zikopoulos is changing the way audiences are look-
ing at their businesses in terms of potential sales, obstacles, 
and potential for growth. Named one of the “50 Big Data 
Twitter Influencers” by SAP, Zikopoulos has served as a 
consultant for “60 Minutes” and multiple universities, and 
has been named an expert on big data by Big Data Repub-
lic, Technopedia, and Analytics Week. 
 Alan Beaulieu is President and a principal of ITR Econom-
ics. Since 1990, he has consulted across North America, Eu-

rope, and Asia, optimiz-
ing companies’ forecasts 
and planning to increase 
profits through his mas-
tery of business-cycle 
trend analysis. 
 The program also 
includes a conversation 
with Naylor Taliafer-
ro, a leading social 
media influencer 
and the man behind 
“Road to GIE+EXPO,” 
will share how he 
sees social media 
changing the land-
scape industry and 
its trade show. 
 The annual meeting will again play host to the OPEI Pro-
pane Golf Classic. Held at the Canyons Golf Course, located 
in the Canyons Village, the course features over 550 feet of 
elevation changes as well as fabulous views of the Wasatch 
and Uinta Mountains. 
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Rescue dogs find forever homes at  
first-ever Mutt Madness adopton event 
Several rescue dogs were adopted at Mutt Madness, a 
TurfMutt Pet Adoption Event, at the 2018 GIE+EXPO. Held in 
partnership with the Kentucky Humane Society (KHS) and 
GIE+EXPO, event offered an opportunity for rescue dogs 
to find their forever homes from among the 24,000 show 
attendees.
 “We took the definition of ‘show dog’ to a whole new lev-
el,” said Kris Kiser, President of the Outdoor Power Equip-
ment Institute. “Our industry is comprised of ‘outsiders,’ 
who love the outdoors and animals. Mutt Madness was a 
natural fit. After all, who knows your yard the best? Your 
dog. And who makes your yard possible? The contractors, 
manufacturers, and landscapers who attend GIE+EXPO. It’s 
a win-win for everyone.”
 OPEI’s environmental education platform, TurfMutt, along 
with EXPO, donated a $10,000 check to the KHS during the 
event to support their work in animal rehabilitation, rescue, 
and adoption.
 “We are thrilled to see these wonderful dogs find new 
homes. Eleven rescue dogs were adopted at our inaugural 
Mutt Madness event, and even more dogs from the show 
found their forever homes over the weekend,” said Kiser.
 Plans are underway to host a second adoption event 
with KHS at the 2019 GIE+EXPO.

Chill, one of 11 dogs who found forever homes at the event, plays with 
the Haggerty  family, of Scranton, Pa., who adopted him.

 This par 70 course, designed by golf course architects 
Gene Bates and Casey Bates, will offer challenging and 
enjoyable golf with dramatic views to enjoy the best of 
nature.  
 Other events on the schedule include a floral design 
workshop and breakfast for spouses, as well as tours of 
historic Park City and Olympic Park. 
 The OPEI Annual Meeting is the premier opportunity for 
members, suppliers, vendors, and financiers to engage in 
a relaxed atmosphere, discuss the most important issues 
facing the industry today, and to do some business. 
 For the first time ever, OPEI members can register for the 
annual meeting online. The meeting agenda, registration 
forms, and additional details are available at www.opei.org.

OPEI supports 
industry work-
force efforts 
OPEI continues to 
support partners 
and allied industries 
to identify solutions 
to the ongoing labor shortage at the manufacturer, dealer/
retailer, and contractor levels. Recent activity includes part-
nering with the Equipment Dealers Association to sponsor its 
2019 Workforce Development Summit at GIE+EXPO, engage-
ment with the National Association of Landscape Profession-
als’ contractor-focused efforts, and ongoing engagement 
with the H-2B Workforce Coalition in Washington, D.C.
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OPEI cautions consumers, industry to 
‘Protect Your Power’
As anticipated, in March the EPA announced rulemaking 
to allow for the year-round sale of E15 in all 50 states, as 
early as this summer. With this market expansion, OPEI is 
planning to respond with testimony and public comments 
stressing the need for additional government education 
and retail labeling to protect against small-engine misfuel-
ing. There has also been legislation introduced in Congress 
to require the EPA to do the same. 
 A new study commissioned by OPEI and conducted 
online by The Harris Poll among over 2,000 U.S. adults, 
shows that for the sixth year in a row consumer confusion 
reigns supreme at the gas pump due to changes in the fuels 
marketplace, especially when it comes to fueling outdoor 
power equipment, boats, snowmobiles, personal transport 
vehicles, golf cars and other small engine products. More 
than 3 in 5 Americans (61%), assume that any gas sold at 
gas stations is not only safe for their cars, but also for these 
products, and this jumps to 69% among adults ages 45-54.
 The reality is “higher ethanol blends, like E15, E30, and 
E85, are illegal to use in most outdoor power equipment 
and can damage or destroy it, and invalidate manufactur-
er’s warranties in many cases,” said Kris Kiser, President of 
OPEI.
 In October, OPEI and the National Marine Manufacturers 
Association launched “Protect Your Power,” a consumer 
education program. Outdoor power equipment, UTVs, 
ATVs, boats, snowmobiles, motorcycles, and other small 
engine equipment are not designed, built or warranted to 

run on higher ethanol fuel blends, such as E15. OPEI has 
long advised and educated consumers about the changing 
fuels marketplace, and advises consumers to remain vigi-
lant about proper fueling of these important investments.
 Yet OPEI’s research found that a majority of Americans 
continue to pay the most attention to fuel prices at the 
pump, and some are paying for it with mis-fueling errors. 
Roughly two thirds of Americans (68%) will use the least 
expensive grade of gasoline whenever possible (up from 
63% in 2015), which is likely why just over half (52%) use 
the same fuel to fill up portable gas cans as they use to fill 
their vehicles. Only 1 in 5 Americans (20%) say they notice 
ethanol content at a fuel pump, while more than 4 times as 
many (86%) notice price (similar to last year, 20% and 85%, 
respectively).

TurfMutt 
celebrates 10 
years of  
making 
the planet 
greener
The highly suc-
cessful TurfMutt 
environmental 
education and 
stewardship pro-
gram celebrates its 
tenth anniversary 
of teaching the 
value and benefits 
of the outdoors, 
specifically the 
contributions of our own backyards, community parks, 
and other managed landscapes. This year, the program 
expands its successful youth education program to mid-
dle schools around the country, adding new lessons and 
student activities, including a graphic story as well as cash 
prizes to its annual contest.
     “For the last decade, TurfMutt’s message has been sim-

SPONSORED EDUCATIONAL MATERIALS

Wow, we’ve never gotten to this level before!

REALLY

 
Hi, I’m TurfMutt, protector 

of green spaces everywhere. Today a pair 
of twins will try to turn their yard from “meh” to 

amazing. Can they make it a living landscape? 
Let’s check it out!

With “nothing to do” in the yard, the twins 
play games on the internet with friends...

THE GREAT OUTDOORS
 

Enter our

contest for a chance to 

WIN GREAT PRIZES!

(Flip for details.)
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ple: care for the green space around you, but equally im-
portant, get outside and enjoy it,” says Kris Kiser, President 
of the Outdoor Power Equipment Institute (OPEI), whose 
Foundation is the creative founder of TurfMutt. “Now we’re 
expanding to include more students and their families to 
further promote the health and wellness benefits of being 
an ‘outsider’.”
 TurfMutt started as a pilot youth education program to 
schools in Sacramento in fall 2009, and has grown into a 
national program for kids, families, and communities.
Today, TurfMutt is an official USGBC Education Partner; as 
part of their global Learning Lab, TurfMutt has appeared 
on morning television shows, “Lucky Dog” and “Ready Set 
Pet,” and has been featured in Parade magazine. TurfMutt 
has reached more than 68 million teachers, students, and 
their families through its own outreach and via the materi-
als created in collaboration with Scholastic.
 This year, the Scholastic program expands to middle 
schools, starting with TurfMutt’s “The (Really) Great Out-
doors Contest,” which encourages students in grades 6 to 
8 to design by writing about or drawing a nature space that 
works for their lifestyle and community no matter where 
they live – city, country, suburb, house, or apartment. The 
contest offers four prizes ranging from $750-$2,000 for stu-
dents, as well as cash prizes for teachers ($125-$750) and 
schools ($125-$750).
 New lesson plans and a graphic story, both aimed at 
middle school youth  are designed to inspire students to 
improve the green spaces around them and help them 
prepare for the contest. An estimated 18,000 teachers will 
receive lesson plans and 460,000 students will receive 
the graphic story, which was included with Science World 
magazine.
 “The graphic story is an innovative way to reach this age 
group with the TurfMutt message, and we are thrilled to see 
the expanded contest reach a new audience of students,” 
said Kiser. “We hope the prizes for students, teachers, 
and schools inspire them to continue their environmental 
exploration. Maybe they will use those prizes to design or 
refresh their own green spaces at home or at their school.”
 TurfMutt is an education resource at the U.S. Department 
of Education’s Green Ribbon Schools, the U.S. Department 
of Energy, the U.S. Environmental Protection Agency, 

Green Apple, the Center for Green Schools, the Outdoors 
Alliance for Kids, the National Energy Education Develop-
ment (NEED) project, Climate Change Live, Petfinder, and 
the U.S. Fish and Wildlife Service.

OPEI advocates before California Air 
Resources Board 
OPEI and the Truck and Engine Manufacturers Associa-
tion met with the California Air Resources Board (CARB) 
in January to discuss small engine emission modeling and 
the development of the state’s new emission regulations, 
which could dramatically impact the future market for en-
gine-powered equipment in the state. CARB is developing 
a new rule that aims to reduce emissions from the off-road 
equipment sector by more than 80 percent by 2031. OPEI 
and EMA presented industry data and an updated model 
that disputes CARB’s analysis, and forecasts an almost 50 
percent reduction in the sectors’ emissions by 2031.
 CARB’s existing model projects small engine emissions to 
increase though 2031. OPEI’s model takes into account the 
mid-2000’s housing crash, the Great Recession, California’s 
decades-long drought and recent strong electric product 
growth leading to a slower rate of engine-powered equip-
ment adoption in the state. 
 Industry remains optimistic that by sharing industry data, 
CARB will recognize opportunities to update its current 
rulemaking materials, and will develop a model reflective 
of the current and future California small engine market. 
OPEI looks forward to continuing to engage with the agen-
cy and working together to achieve additional reductions 
needed in order for the state to meet clean air goals with 
minimal consumer impact.

OPEI Board 
considers 
trade matters
At its March 8 meeting, the OPEI Board met with Linda 
Dempsey from the National Association of Manufacturers, 
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to discuss current U.S. trade negotiations. Issues most im-
portant to OPEI members are ratification of a modernized 
NAFTA (USMCA), removal of tariffs on imports of steel and 
aluminum, and China’s agreement to abide by rules-based 
trade laws that would allow for tariffs to be rescinded.

OPEI launches new website 
For 67 years, OPEI has championed its members’ interests. 
The challenges and opportunities that face our members 
have changed in that time, but our goal always remains the 
same: to provide our members a forum so they can effec-
tively engage with one another to solve the most pressing 
issues of the day. 
 As part of that mission, we’re excited to launch a brand-
new website. The new site highlights OPEI’s continued work 
as a Standards Development Organization, its market sta-
tistics collection and forecasting program, and its engage-
ment with regulatory bodies on behalf of our members. 
The site will continue to offer members a clearinghouse for 
committee information and data, as well as allow for online 
registration for in-person meetings. 

OPEIC partners with 
CESA to improve  
recycling in British 
Columbia 
OPEIC has reached a verbal 
agreement with the Ministry 
of Environment and Climate 
Change Strategy of British Co-
lumbia on a path forward that 
will allow participants to remain in compliance with the BC 

Recycling Regulation. 
 A contract with Canadian Electrical Stewardship Asso-
ciation (CESA) has also been established for operational 
service to include the collection, transportation, process-
ing, and some communication efforts of electric OPE only. 
 Pending approval by the ministry, the new stewardship 
plan would be effective Dec. 31, 2019. OPEIC member manu-
facturers received a draft of the plan to review in March 
2019.

OPEI hosts CICIEA delegation at  
headquarters building 
The Outdoor Power Equipment Institute hosted a group of 
leadership and members of the China Internal Combustion 
Engine Industry Association in October at its headquarters. 
The meeting focused on discussions of international emis-
sions, opportunities to work together, and the impact of 
China’s new emissions, noise, and fuel efficiency standards 
on the industry.

‘Right to Repair’ laws under consideration 
in 20 states
OPEI is again working to express member concerns and 
opposition with state bills requiring broader OEM offerings 
of diagnostic/repair tools for the electronic functions of 
equipment. Such legislation is promoted to assist con-
sumers in the self-repair of OPE, without properly consid-
ering the real potential for harmful product modifications 
through improper repairs which can disable or impair 
emission and/or safety controls.
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ILTVA members transfer product 
representation to OPEI 
The International Light Transportation Vehicle Association 
(ILTVA) has transferred representation of its member prod-
ucts and respective ANSI standards to OPEI effective Jan. 1.
 OPEI currently represents manufacturers of utility 
vehicles for a wide range of end-user applications. ILTVA 
developed and maintained ANSI standards relating to the 
design and performance of golf cars and personal trans-
port vehicles. Those standards will now be part of OPEI’s 
on-going standards development work.

Standards activity 
ANSI has opened the 60335-2-107 Robotic Lawn Mower 
Standard for public comment review, ending March 25. 
The next steps for the committee will be to address any 
comments received and then submit to ANSI for potential 
publication later in 2019.
 B175.1 Chainsaw Standard – The committee met on 
Feb. 20 to work on the next revision of the chainsaw stan-
dard. The gas standard requires several technical updates/
clarifications. The committee will focus on the gas version 
for a final revision before shifting work a new “product 
platform” standard in 2020.
 B175.2 Blower/Vacuum Standard – In November 
the committee voted to reaffirm the current standard. The 
goal is to reaffirm the current (gas) standard until the new 
“product platform” (gas and electric) standard can be 
published. The current standard reaffirmation ballot is cur-
rently out for canvass and public review. In the meantime, 
the committee met on Feb. 19 to begin work on the new 
product standard. 
 B175.4-2018 Cut-off Machines Standard – ANSI ap-
proved OPEI process for the -2018 revision on Aug. 13. The 
standard was published Nov. 5, 2018.
 B175.5 Edger Standard – The committee continues 
work on the draft standard. The committee voted in 
November to move the draft standard forward to public 
and canvass review, but harmonization questions with the 
B175.7 recirculation ballot have delayed moving to draft 
standard to canvass. The draft should be circulated for 
canvass and public review this spring.
 B175.6-2018 Hedge Trimmer Standard – ANSI ap-

proved OPEI process for the -2018 revision on May 22. The 
standard was published Oct. 3, 2018. 
 B175.7 Powered Pole-Pruners Standard – The draft 
standard is out for recirculation ballot (second canvass 
and public review). The B175.7 Committee will meet at OPEI 
offices the week of April 8 to review additional comments 
and prepare the draft for the next step (publication). 
 Z130 Golf Cars and Z135 Personal Transportation 
Vehicles – The committees are picking-up work on the 
next revision initiated by ILTVA. 
 B71.1 Consumer Turf Care Equipment Standard – 
Committee work is on-going to revise the 2017 standards to 
improve harmonization with current international stan-
dards. Separately, members are evaluating the standard 
needs for battery-powered riding mowers.
 B71.7 Log Splitters – Last November, ANSI published 
a new OPEI-proposed standard for powered log splitters 
which is available to members on the OPEI website, and for 
public purchase at the ANSI Webstore.

Upcoming meetings 
April 8-11, 2019 – Engine and Fuels, Handheld Products, and 
B175 Committees – OPEI Offices, Alexandria, VA
April 23-24, 2019 – Lawn Mower and Commercial Turf Care 
Committee – OPEI Offices, Alexandria, VA  
May 6, 2019 – TC23/SC 2 – Tractors – OPEI Offices, Alexan-
dria, VA
May 7-10, 2019 – ISO Meetings (International) – OPEI Offic-
es, Alexandria, VA  
June 18-20, 2019 – OPEI Annual Meeting – Stein Eriksen 
Lodge, Park City, UT
June 20, 2019 – OPEI Board of Directors Meeting – Stein 
Eriksen Lodge, Park City, UT
Sept. 5, 2019 – Market Statistics Committee Forecast Sub-
committee – OPEI Offices, Alexandria, VA
Oct. 9, 2019 – Legal & Regulatory Compliance Committee – 
OPEI Offices, Alexandria, VA
Oct. 15-16, 2019 – OPEI Board of Directors Meeting – Louis-
ville, KY
Oct. 16-18, 2019 – GIE+EXPO – Louisville, KY
Oct. 21-Nov. 1, 2019 – IEC Working Group (International), 
OPEI Offices, Alexandria, VA
Nov. 4-7, 2019 – Engine and Fuels, Handheld Products, and 
B175 Committees – OPEI Offices, Alexandria, VA


